[image: ]
Social Media Guidance
Table of Contents:
1.0 Social Media 101
1.1 Paid Promotion
1.2 Hashtag Strategy
1.3 Sample Social Promotion 
….

1.0 Social Media 101 
Social media is a great way to develop an online presence and communicate directly with your existing patients and attract new patients. There are 5 key principles to keep in mind for social media:
1. Content: all posts should be simple, concise and include an image or video that is eye catching.
1. Cadence: to build an audience on social, try to post regularly and about a variety of topics. It is recommended that you post 2-3 times/week and vary the content you are posting – this can include posts about your practice hours, pictures of staff and fun activities around the office, job opportunities, patient testimonials, links to interesting articles, and information about products you offer. At the end of the day, consistency is key: If you can post three days a week, try to post on those same days every week.
1. Note: limit posting specifically about the Acessa procedure to 2-3 times/ month to avoid oversaturating your audience with the product information.
1. Timing: to reach consumers, post during times that they are likely to be checking their phones or social media. Based on social media trends, the best days to post are Wednesdays and Thursdays between 10am-3pm (your local time).
1. Engagement: it’s important to engage with your audience. Have a set time once a day or once a week to check your social channels to see if anyone has commented on your posts or sent you a direct message; use that time to respond to them. 
1. Promotion: paid social posts will always outperform posts that do not have paid promotion. Plus, by using paid promotion, you can expand beyond your social media followers to reach potential new patients. The good news? You don’t have to spend that much to get started. See guidance on testing a paid social campaign in section 1.1. 
1.1 Social Media: Paid Promotion
The core social media platforms (Facebook, Twitter, LinkedIn and Instagram) have sophisticated targeting capabilities that help your social posts reach beyond your existing audience (your followers) and appear in the news feeds of potential new patients. The best option for promoting posts to people in a specific area of the country is offered by Facebook Business Manager, which allows you to target audiences based on age, sex, interests and location. To get started, follow these steps:
1. Create a Business Manager Account:
0. Go to business.facebook.com/overview.
0. Click Create Account.
0. Enter a name for your business, your name and work email address and click Next.
0. Enter your business details and click Submit.
0. Once set up, link your business manager account to your practice’s Facebook page. 
1. Set up billing: go to your business manager account and use the drop-down menu to select “billing.” Add a credit card that will be billed for ads. 
1. Upload ads: on your business manager account, click on your organizations’ ad account. Click “create” button and you will be brought to a page where you can upload your ads, select the ad spend, flight time (how long the ad will run) and select targeting parameters. 
1. Ad optimization: if you are just getting started, keep it simple when filling out the ad specifications prompted by Facebook Business Manager. 
3. Ad spend: start by spending $250-500 per ad
3. Flight time: run each ad for 2 weeks 
3. Set an objective: set your “ad objective” for “website visits” so your key result will be people clicking through to your website
	
3. Targeting: start by targeting by age and location, adding a few keywords related to the medical condition and common interests of patients like, abnormal uterine bleeding, uterine fibroids, fibroid treatment, fibroid removal, laparoscopic radiofrequency ablation, Lap-RFA, menstrual pain, feminine hygiene products and painful periods
3. Review your results: after the ad has concluded its flight, go into Facebook Business Manager and check to see how many people it reached (impressions), how many people liked the ad (engagements), and how many people clicked through to your website (link clicks). 
If you are very new to uploading Facebook ads, take a look at this great article that provides a step-by-step overview. You can also contact the help number listed on your Facebook Business Manager to have a representative walk you through the upload process and get some tips on targeting. 
1.2 Social Media: Hashtag Strategy 
The use of hashtags in social media posts can lead to an increase in consumer engagement. They are also a way to connect social media content to specific topics or conversations that are relevant. Hashtags also make it easier to search posts related to the same theme, because all posts containing the same hashtag aggregate. Hashtags are most commonly used on Twitter and Instagram, but also come up frequently on LinkedIn and Facebook. 
We recommend using approximately 1-3 hashtags per post to increase engagement. A few examples of hashtags which have performed well in the past are listed below for your choosing. 
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Facebook and Instagram
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MISC-07330-001              
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MISC-07330-001              
#womenshealth
#invisibleillness 
#girltalk 
#womenhelpingwomen
#obgyn
#periodproblems
#fibroids
#acessa 


LinkedIn and Twitter 

#healthcare 
#community
#patientcare
#healthylifestyle
#womenshealth
#womenhelpingwomen
#fibroids 
#obgyn


1.3 Social Media: Example Social Promotion 
You can find examples of social media posts along with accompanying visual assets below. We recommend including an accompanying visual asset alongside social posts, as this will lead to increased audience engagement. You can use the URL shortener, bit.ly, for free to reduce the character count of your posts that include hyperlinks. This feature is especially helpful when crafting Twitter posts, which have a character count limit of 280 characters. 

When a physician becomes trained in the Acessa Procedure: 
To be posted on the physician’s channels:
	Facebook
	I am pleased to announce that I have completed my official training on the Acessa® procedure to treat uterine #fibroids. This represents another step that [INSERT FACILITY/HOSPITAL] is taking to advance our minimally invasive surgical solutions. Learn more about the benefits and risks of this procedure: https://bit.ly/XXXXXX [LINK TO FACILITY/HOSPITAL SITE] #obgyn #womenshealth

	 Twitter
(280 character count limit) 
	I am pleased to announce that I have completed my official training on the Acessa® procedure, advancing [INSERT FACILITY/HOSPITAL]’s minimally invasive treatment options for uterine #fibroids. Learn about the benefits and risks: https://bit.ly/XXXXXX [LINK TO FACILITY/HOSPITAL SITE] #obgyn #womenshealth

	LinkedIn
	I am pleased to announce that I have completed my official training on the Acessa® procedure to treat uterine #fibroids. This represents another step that [INSERT FACILITY/HOSPITAL] is taking to advance our minimally invasive surgical solutions. Learn more about the benefits and risks of this procedure:  https://bit.ly/XXXXXX [LINK TO FACILITY/HOSPITAL SITE] #obgyn #womenshealth


Note: Twitter post character counts must be under 280.

Visual Assets to Accompany Social Post: 
Option 1:
· Template Acessa branded quote card – found in the “Social Templates” folder
·  Insert physician headshot, title and quote 
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Option 2: 
· Acessa Full Product Shot – found in the “Social Templates” folder
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When hospital/facility starts to offer Acessa: 
To be posted on the facility/hospital channels:
	Facebook
	We’re excited to now offer the Acessa® procedure, a minimally invasive treatment for uterine #fibroids. Learn more about the benefits and risks of this procedure: https://bit.ly/XXXXXX [LINK TO PRESS RELEASE]

	Twitter
(280 character count limit)
	We’re excited to now offer the Acessa® procedure, a minimally invasive treatment for uterine #fibroids. Learn more about the benefits and risks of this procedure: https://bit.ly/XXXXXX [LINK TO PRESS RELEASE]

	LinkedIn
	[INSERT FACILITY/HOSPITAL] is excited to announce its new offering for patients suffering from uterine #fibroids. Learn about the benefits and risks of the Acessa® procedure: https://bit.ly/XXXXXX [LINK TO PRESS RELEASE]


Note: Twitter post character counts must be under 280.

Visual Assets to Accompany Social Post: 
Option 1:
· Template Acessa branded quote card – found in the “Social Templates” folder
·  Insert physician headshot, title and quote 
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Option 2: 
· Acessa Full Product Shot – found in the “Social Templates” folder
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